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Advertising |}:l.|| Froducts b | Colorade Vl | Boulder-Longmont, CO [Metra) V| | Personal Injury -- Blaintiff %

FindLaw Lawyer Directory Activity
Report Period: July 2007 through &pril 2008
Office Totals (Office + Attorneys)

Office Profile Views
Edward Smith [Longment, O] 4d

Office Profiles

Office Profile Views
Edward Smith [Longmant, O 23

Attorney Profiles

Attorney Profile Views
Smith, Edward 15

Advertising Product Activity

Report Period: Mzarch Z008 through 2pril 2008

By Product
Product Impressions Clicks
FindLaw Directory TopSpot 1235 [u]

Product Detail: Location & Practice Area

Personal Injury —-

Location Event Type Dlaintiff TOTAL
g - Impressions 129 129
Eeoulder-Longment, O Clicks o 0
Product Performance Trends
Impressions
Manth FindLaw Directory TOTAL
TopSpot
2008-03 54 54
2008-04 73 73
TOTAL 129 129
Clicks
Month FindLaw Directory TOTAL
TopSpot
2008-03 0 o
200g8-04 o] o
TOTAL i} o
Benchmarks
Fixed Placement Products: Click Benchmarks
Product Placement # Your Clicks ~ETTE EIE Analysis

Others'
FindLaw Dirsctary TopSpat: Boulder-Langmant Metro [(CO)/Persenal Injury -- Plaintiff o 3-5



Legend

Analysis Description

Icon

™ The plzcement is performing 2t expeactad ratzs or within targets for the product,
Mg zgjustments are necessary,

™ The placement is excesding expectad performance rates or defined product targets,
Since the product is performing well, customer should be advised agzinst adjustments,
This placement sheuld bs examinsd, Frem an onling perfermance viewpoint, it doss not appearte be performing a5 expactad,

- Mote that deficient eniline click performance dees not necessarily mean the preduct is not werking,
Far example, if phone numbers zre prominently included in the 2d, it may be that users are centacting the offiine via phone,
Lack of an @nzlysis icen indicates that there is insufficient datz to base an anzlysis on.

Definitions

"Profile Views" mezns the number of times cur lags indicates that your FindLaw Lawyer Directory listings were displaysd,
"Impressions" m=zns the number of times our logs indicate that your ad was displaysd,
"Clicks" mzans the number of times cur legs indicate that your 2d was clicksd on.

"Wisitors" attemps te appreximate the number of unique users [as measured by distinct IP addresses) that clicked on your ad,

FindLaw hzs processes that attempt te remeve impressions znd clicks from spiders and other sutomated sources, as well 25 "double-clicks" frem = single user, Howsver, the report is merehy 2
best estimats of performance: there are ne warrantiss relating to accuracy,



